Mixpanel - Logged In Users Behaviour Dashboard W Fiter  @+2 share @ ©

Note : In Mixpanel, events tracked before a user logs in or signs up use a random ¢ i id . After logging in or signing up, events are tracked with both the original i id and the
new T |. However, if a user interacts on a new device without logging in, only the 5d inct_id is recorded.

Here, for Logged-in users, the condition used is the presence of both Suser _id and Sdisti id in the event data.
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4-step Flow - Last 6 months
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User Flow - Collection View -> Add to Cart -> Checkout -> Purchase
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= Product Engagement Comparison: PDP vs. Collections
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Product Engagement and Add to Cart Analysis: PDP vs. Collection Pages
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